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brand as a result

Vision

Mission

Values

Marketing

Sales

Product

velopment

Customer

EXxperience
(aka, your brand)
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our Truth,
e
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The New American Express
Global Business Travel Message

We are in the
business business,
and no one else
can say the same.



Our Vision: Powering global
commerce as the world’s
most trusted travel partner.

We're the only travel management company that truly connects commerce
and travel, and thes allows us 10 be a driving force behind how business does
business all over the world. At the same time. we stand side-by-side with
our customers—were the people they turn 1o when they send thesr people

around the globe

This vision proudly and appropriately emphasizes the role we play in the
global economy and in each customer’s individual business. It draws on our

hestory of dependability and expertise, And it clearly defines who we are

what we deliver. and where we're headed

We've been helping businesses do b

much of that tirme, we've haiped them fing

Absolute
Dependability

delivering expertise
and care for 160 years.

Comprehensive
Network

covering your business and
travelers anytime, anywhere.

» Imermational Reach
and Local Presence

relationships wherever therr business tak

In doing $0, we've become known for dedny

controlling travel costs. driving business §
for service. But because the world is cond v I S | O N "

adapt as wed

» Hernage of Service

» World-Class Care

» Powertul Global
Partnershps

Powering global
This guide is designed to help us §
a company and to speak with one commerce as the

tting there, '
i world’s most trusted
Qur new value proposition butkis on our ¢ travel pa rtner

control message. reframing that story to
We've created this messaging collaborath

Deepest
Insight
ensuring the best return
on your investments.

» Extensive Data for Better
Decision-Making

across the entire business. so It wil give U

» Diverse Perspective




American
Express Global
Business Travel

Part
financial
expert.

American
Express Global
Business Travel

American
Express Global
Business Travel

Get
trusted
travel
advice
NOw:

American
Express Global
Business Travel




160 years
moving
business
In one
direction:

160 years
moving
business
In one
direction:

Forward.

160 years
moving
business
In one
direction:

Forward.

Get trusted

travel advice:
American Express
Global Business
Travel
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Litiuntiae nis quiae dolut explique dolupta eceptata

cus sendi nia doluptatenis repra commodi berum

natum re vent acere labo. Itatur magnatia et plantiis

aut quas milla volutat ute odicimo blatios

please joinus. id. Litiuntiae nis quiae dolut explique

Litiuntiae nis quiae dolut explique
dolupta eceptata cus sendi nia

doluptatenis repra
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%@5 GLOBAL BUSINESS TRAVEL

We'd like to take you beyond.

Lot ' .
. EXPRESS

AM
GLOBAL BUSINESS TRAVEL

ABOVEBEYOND

Defining What's Next in Corporate Travel

Beyond your expectations of
business travel.

Eque cusandem essincias doluptiunt volo
occatem rere ipidel im as as sequia as siniend
emqguamus, tem quunt mos re, volupta tiosam
eum estrum ipsam sam ea dere mos ullant
exerferios maximus.

% GLOBAL BUSINESS TRAVEL




big ideas...

big business. small world.

Making it easier to do business everywhere.

=1 GLOBAL BUSINESS TRAVEL
L

coming together.

big business. small world. 1
Making it easier to do business everywhere.

a—g GLOBAL BUSINESS TRAVEL
-




AMERICAN EXPRESS

GLOBAL BUSINESS TRAVEL

People everywhere
are celebrating.

They may not know you were inducted into the Business Travel Mall of
Fame, but your customers know you deserve it. From our view of the
workds of commerce and travel, we see it the insight, the expertsse

and the trrelessness it takes 10 keep the world connected

NCe work




Curt, Herb, Bill,
Harold and John.

You've done more for travel
than Orville and Wilbur.

Congratulations Mr. Carlson, Mr. Kelleher, Mr. Marriott, Mr. Seligman
and Mr. Fentener van Vlissingen, for being named to the Business

Travel Hall of Fame.

From our vantage point at the corner of commerce and travel, we see

the insight and expertise with which you've kept the world connected.

Nice work.

%‘é‘?g GLOBAL BUSINESS TRAVEL
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=(9[[le[igls@ Cvery purchase, ISEIREICUECICI  \aking progress,

ORIal R c€Very payment,

_ not merely payments.
every trip. g

PAYME

Ibus andunt, cum fugia si repres nis que sequam, que aut

I RAVEL

Git as el isti tem dia si tem am, qui del inulparum eum saperes est,
quame evel illaut quis corest faciisc iuntiatem re, quatur, sequae odi ipsandae con pero to optae con rem inveles venti aut et porrum
porent essusaeperi consendae officaepedit eatemporem vel int autatur, cuptatium essus sit, quam invellessi ut veni sequo inum et
facea derrum, nis anis magnatur, ut autet everferia dent quunt. aut vellica erchici tiuntiant voloritius es dipsandam, offictotati at.




. 2 Event et,
ot condae i, occus seeptas ma dolen detist
We've been
h I 5 unt re velliam eum imendio dipisqui dolore rernam
e p I n g quae volut plitatium con rempor aut aut harunt.
b u S | n e S S e S d O Ulpa quias re vendi consequ istibea sus enet eatur
. 2 )
More busSiness [sgatnniiden
sandant.
for more than
16 O ,yea rS 7 a n d « Luptaqu iantiat iorrum ne quos qui doluptae
We Ve I ea r n e d inveria tissunt.
a few things |-
along the way. il

«  Atem quideritia atiorita corrupt aquiduntur

Cea suntion recus sin nullestrum antistiume maior
aut doluptatur a sitatis cillatiunt poreste molecae
sequae deseditemped quid que cus et acestrum
bearum doloris si blabore, voluptae nectorent volorep
erestio nsentib

If you could save time and

money on payments and
travel, you could take your
business anywhere.

PROGRAMS =

SUPPORT [
o,

u
INSIGHT

)

Getting business done
wherever you go.
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MORE CONTROL. LESS RISK.



OUR

To TRANSFORM THE TREATMENT of some of
= the world’s most expensive epidemic diseases.

WHAT WE ASPIRE TO

A°
N
. OUR
Bl ofra T
ochnologies and services th
WHAT WE DO AVE & IMPRU
LR
O AR A ) ) A A PWA A =Te -




WE ARE

5 5 & B B B = 4 o o
A\ J B ¥ B ‘ Bl ¢
s i © Somoe d CEUIRE B

With a shared vision and collective mission.

We work together. With common values.
Toward something larger than ourselves.

"FROV A DIFERENT PE QPFF T'\I E

WE WILL USE OUR g§ ﬁ

WE WILL

CHALLENGE EVERYTHING

We will explore opportunities others overlook.

AND WE WILL DISCOVER. IMAGINE.
INVENT. IMPROVE.

10 TRANSFORM
THE TREATMENT
OF EXPENSIVE
EPIDEMIC
DISEASES.




Ask yourself one question. Why not? Save 2
life today. Why not? Save a thousand. Why not?
Save them right there from your cubicle in the
marketing department. Why not? Eliminate the
tremors of Parkinson’s Disease. Why not? Give
someone ten moreyearsthan hethought he had.
Why not? Make It easier for your department to
make It easier for your division to make it easier
for the engineers to make a smaller pacemaker.
Why not? Remove “good enough” from your
vocabulary. Why not? Push and support your
team at the same time. Why not? Transform the
treatment of the world’s most costly diseases.
Why not? Create the technologies and services
that save and improve lives. Why not? Live and
work with passion, character, imagination and
perspective. Why not? Challenge everything.

not?

1 S] M




Quo quaerrum voloribus est, iminull aborpostem hariaturia
quiam, serum ilit at premquides eume laut que quuntinim re et
odipiendios ex est auditas unturia testrum.

4 '
o
Challenge everything.

£ SIM

Can | really end the pain
of migraines from here
In the accounting
department?

Ucitatus, ut quam faciis eumque vel il ma volupic imillit ad quia
sit doluptatis con nis moluptam faccum fugia sequodi oriossimus

eum quat fugit aut quam.

Challenge everything.

Can we implant
a pacemaker without
Invasive surgery?

Otasi con conempo runtur, ipient mossincta doluptatiore
volo eum quo officiis excepereium imaiora nobisi intorumquo
comniationes dolorios molesequis doles as nam fugit.

not?

Challenge everything.

Should | change casual
Friday into casual
every day?

4 ,
o
Challenge everything.







SDP Messaging Framework

Usage Guidance (interal)
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SDP Messaging Framework

o  The keoy message shoudd be uaed whos deacebing 30's SOP offerng n the simples? lormas of at the highes! el
Use & b0 gueke nirecdckry sitiomests Nl descride B grodct farsly and arwer the guestion “What does IM
oifer n s spaceT How & il age?

o The meisay plas an Perdlly De wgpon 10 the key messigs Lie Bem 10 guide mid-kwl conknl hiat clailies
e bay maisage and descrdes n greatar Gatal what IM doss s well 45 why its atterng & unigue

o The suppont points & the facts that valdile Te message pilars, Thiy @0 cepaniaed 10 enture sach 101 B wed
conssstantly 10 SUPOON @ SpEOnC pilar. Thay ars i prenty omer. Lisa ham 10 guids the mos! detalked content. and
Avways deary te hem back 1 the approprane messaging plie
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IN's mchnoiogy abows you to
quekly mowe from grivacy mode
10 sharing mode Wty your phore
of Tabiet by segly by changing the
ctmriation of your devwes
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m See happy.

Don't see fingerprints
See happy.
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Stay clear of prying eyes.
See happy.

Clarifide Screen oy
M SRR o] 3%

n Stay clear of prying eyes.

See happy. M Sz sereen

See more. p M Siaigercreen

See happy.
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Save the date:

“Insider’s event

. March 18-21, 2012

A personal invitation from Microsoft

Dear <insert name>,
Each year, thousands of business leaders from around the

world attend Convergence: the premier event for the Microsoft

Dynamics business community. At Convergence, Microsoft

Dynamics customers and partners come together with industry

experts and leaders from across Microsoft to:
* Connect and network
* Share learning and best practices

* Discover how to make the most of their

CONVERGENCE /(1

Of Oppc

What:
Convergence Insider’s Event

Where:
Houston, TX, USA

When:
March 18-21, 2012

Why:
Connect with other thought

Ve “J« Microsoft Dynamics

= |Nsider’s

Microsoft Dynamics solution leaders and Micro_soﬁ
. . . execs, and get an inside
Hear first-hand from Microsoft leadership look at Microsoft Dynamics

about future Dynamics strategy products and strategy.

This year, Microsoft Convergence will be in Houston, TX on
March 18-21. And the Microsoft team is inviting you to be
our guest at the Microsoft Dynamics AX Insider’s Event —an

industry influencers like you. _

Be our guest for an inside look t
\
|
\

exclusive Convergence experience tailored for a select group of

As our Insider’s guest, you'll receive:

* Prepaid Convergence registration, air travel
to Houston and hotel accommodations

Special transportation for all Convergence
and Insider’s Event sessions

Agenda

Exclusive briefings on the recently launched
Microsoft Dynamics AX 2012

* Private meetings and social events
with Microsoft executives

* VIP seating and behind-the-scenes
access at Convergence sessions

Mark your calendar
In the coming weeks, you’ll receive your personal invitation

U T S SR S UURPE SR IURPUR TR X PRp S Ay

Agenda / schedule cc
Email invite

event

# “1. Microsoft Dynamics

lote bag banner / directional signage



A‘I Microsoft Dynamics Ax
Welcome

= [nsider’s
ever

Christian Pedersen
General Manager
Enterprise Applications
and Services

CONVERGENCE 2012

A World of Opportunity

Hello, and welcome to Houston and the Microsoft Dynamics AX Insider’s Event
~ an exclusive, behind-the-scenes Convergence experience tailored to industry
influencers like you. We're excited for this chance to connect with you and your
peers, share insights on Microsoft's strategy and Microsoft Dynamics AX specifically,
and talk about the future of our industry.
Check out the detailed Insiders Event agenda on the next page to find:
cs, times and locations for Insider’s Event sessions
+ Details on Executive Q&A sessions and social events
« Information on keynotes, general sessions and Convergence concurrent
sessions (full details are included in your Convergence Session Guide, part of
your registration material)
If you need anything during your stay in Houston, we've included contact
information on the last page of this guide for each of our Insider’s Event hosts.

Once again, welcome. We're so glad you've joined us.
Cheers,

Christian Pedersen
General Manager
Enterprise Applications and Services

A‘“ Microsoft Dynamics Ax

CONVERGENCE /01~

A World of Opportunity

Your Hosts

Our team is on-hand and
at-the-ready to support you
throughout the week. If you
have any questions contact
Gail Johnson or the host for
your country.

Event Coordinator:
Gail Johnson
v-gailj@microsoft.com
206 310 2260

US Host:

Todd Bergeson
tbergeso@microsoft.com
425 698 7743

Canada Hosts:

Henrik Gutle
henrikg@microsoft.com
416 428 6675

Josee Cousineau
joseecou@microsoft.com
416 428 3922

German Host:

Philipp Ruediger
philrued@microsoft.com
+49 (175) 584 4198

UK Host:

Fiona Nolan
fnolan@microsoft.com
+44 07812 810417

Danish Host:

Per Christensen
pchrist@microsoft.com
+45 5157829

French Host:

Alexandre Oddos
alexandre.oddos@microsoft.com
+33 (6) 64 40 62 86

A« Microsoft Dynamics Ax



NG Microsoft Dynamics | Dynamic Business | Engage Your Customers | Manage Your Business

One simple solution for all the problems
your day can muster.

Dynamics ERP Dynamics CRM Microsoft Office
Easily manage your Take care of all your Create content, manage
accounting, HR and all customers and all your + data and communicate
the essential processes of marketing in one across your company
day-to-day business. simple place. and with every client.

If it feels like more work, it's not going to work.

The best business solutions are simple, usable, approachable and flexible. They’'re also from Microsoft.

Simple

If the answer to a problem is difficult to implement, you’ve got two
problems. Business solutions from Microsoft are safe, secure and simple—
delivered through the Cloud and designed to give you just what you need.
Without the hassle.

Where do you want to start?

Usable
What good is a user interface if no one can use it? Our UI matches Microsoft . .
Office—a tool your team uses every day—so it’s not only user-friendly, it’s I want hE|p with accou ntlng, HR and
something you already know how to use. business processes.
Check out Dynamics ERP
Approachable

If you like working in the Cloud, work in the Cloud. If you're more
comfortable with a system on your server, that’s where it should be.

Microsoft Dynamics is completely adaptable to your business—and your I want to keep tabs on my customers.

personal preferences—so you always get what's right.

heck Dynami RM

Flexible

Pick only what you want; don’t pick what you don’t want. And know that
you can add modules at any time. This isn’t the type of solution that takes
18 months to implement and ten years to get rid of. It's something you can
change as often as business does.

@
iz
<
m
0
=
=

J 2" Microsoft Dynamics | Dynamic ... [ + L
| 4 | & www.microsoft.com/en-us/dynamics /default.aspx srv @ I '::‘-:." Google Q> |ii In"
United States (English) Change | Contact us |4
Mg Microsoft Dynamics p
Home Dynamic Business Industries Solutions and Products Resources Support




FIVE WAYS TO MAKE YOUR
SUPPLY CHAIN MORE DYNAMIC.

Make a Big Impact with

BIG DATA

Control data all across your company and combine it

with powerful analysis, social and mapping tools to

inform your team and improve your supply chain.

-I.'...

ADAPTABILITY

Change isn't what it used to be—move beyond
yesterday’s notion of adaptability to an SCM system
that's scaled to grow and change just as

quickly as your business does.

SHARE IDEAS,

Not Just Information

Visualize, analyze, identify and predict opportunities

across your supply chain, and use that data to generate

ideas, not merely more data.

FOLLOW ACTUALS, ¢

Not Averages

Your total landed costs don't have to be based on
estimates and averages—now you can track real costs

in real time for every product that leaves your door.

Get an accurate picture of the vulnerabilities in your
supply chain—no matter where in the world they
may happen—and plan to avoid any disruption

to your business.

Mg Microsoft Dynamics

Embrace
Adaptability

Change isn't what it used

to be—move beyond
yesterday's notion of
adaptability to an SCM
system that’s scaled to grow
and change just as quickly as
your business does.

Follow Actuals;
Not Averages'

Your total landed costs
don't have to be based
on estimates and
averages—now you
can track real costs

in real time for

every product that
leaves your door.

urlgoeshere.com

My Micre soft Dynamics

Pardon the
Disruption

Get an accurate picture of the
vulnerabilities in your supply chain—
no matter where in the world they
may happen—and plan to avoid any
disruption to your business.

=

Make a Big Impact
= With Big Data

Ny
Control data all
across your company
and combine it with
powerful analysis,
social and mapping
tools to inform your
team and improve
your supply chain.

Share Ideas, Not
Just Information

Visualize, analyze,

’ identify and predict
opportunities across
your supply chain,

and use that data to
generate ideas, not
merely more data.
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ERP Volume Always-On
Digital Marketing Playbook

Introduction

Strategy
Thru Partner Tools » ' Business Background
We've developed specific tools and Subsidiary Support

content to help partners execute their
own digital marketing engine as well
as nurture leads we pass to them.
Start by reviewing and sharing the
Digital Marketing Guide for Partners
and make sure partners are aware of
and using the ERP Volume sales and
marketing tools on:

Marketing Engine

Marketing Assets
Traffic Drivers
Web Experience
Partner Sales Tools

» PartnerSource Metrics
« Digital Marketing Resource Center .
Conclusion

 Ready to Go Marketing Campaigns
RTG




MARKETING ASSETS
TRAFFIC DRIVERS AND DISCOVERABILITY

SEARCH ENGINE OPTIMIZATION

Search engine optimization is a critical driver of discoverability. Use the resources in the pages
that follow and the SEO guidance provided in the Dynamics Digital Marketing Playbook to
make improvements to your discoverability. Don't forget to work with your local Microsoft
SMB digital marketing team to integrate your Dynamics content into your broader SMB pages
and digital marketing engines to scale your reach beyond the Dynamics-specific web pages.

+ SEO power terms will optimize your Dynamics
web content for search.

+ Use high value offers included in the ERP
Volume Marketing BOM and called out on the
next page to optimize corporate funded SEM.

MARKETING ASSETS

WEB EXPERIENCE & OFFERS

OFFERS (continued)

= to hear expert insight first-hand right from their desk.
1tation decks that can be tailored to your market.

iting  « Five Ways to Make Your Supply Chain
More Dynamic with Microsoft Dynamics
ERP

Introduction

Strategy

. ent Evaluating Microsoft Dynamics ERP for
Business Background [ Your Small or Mid-Sized Business? Get
o Answers to the Top 10 Frequently Asked
Subsidiary Support Questions

Ready, Set, Grow Your Business with
Better Business Intelligence and Reporting

Marketing Engine

Marketing Assets
Traffic Drivers

Don't Just React to Change, Shape and
Drive it with a Cloud or on Premises
Solution from Microsoft Dynamics ERP

Web Experience
Partner Sales Tools

Metrics

Introduction
Strategy

Business Background
Subsidiary Support
Marketing Engine

Marketing Assets
Traffic Drivers
Web Experience
Partner Sales Tools

Metrics

Conclusion

Conclusion

METRICS

MEASURE YOUR ENGINE'S PERFORMANCE

The digital marketing model laid out in this guide allows for and is based on detailed metrics
and measurement, and it's critical that we all continue to be diligent tracking and reporting our
marketing performance.

It's important to establish goals and review your performance frequently (at least monthly) to
evaluate what's working and make adjustments that make an impact on your pipeline.

You will be required to share

these performance metrics in
order to maintain corporate SEM
funding. Subsidiaries that do not
meet reporting requirements or
fall below ROI expectations may
have funding reallocated to higher
performing subsidiaries.

Establish your goals, then carefully measure
each step in the process to make sure you're
testing how every component of your engine is
performing, including:

« Site traffic statistics to evaluate the
effectiveness of your search strategy

 CTA performance to determine how each offer
and your site experience are working

 Lead conversion to test the relevance and value
of your offers and lead forms

« Pipeline to track partner readiness and the
effectiveness of sales tools

Introduction
Strategy

Business Background
Subsidiary Support
Marketing Engine

Marketing Assets
Traffic Drivers
Web Experience
Partner Sales Tools

Metrics

Conclusion
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COUNT ON IT.

WELL, IT’S MORE LIKE A PARADE

THAN A JOB

Freight and confidence.
That’s really what we deliver.
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COUNT ON IT.

We can talk all you'd like about our proven performance in the global transportation
business. But when it comes right down to it, what we deliver is freight and confidence.
Emphasis on the confidence.
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We do 74,000 miles a day.
But we get a pretty early start. =

We do 74,000 miles a day.
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Making North America
smaller since 1955.

Making North America
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Honk if you love distracting guys
driving enormous trucks.

Honk if you love distracting guys
driving enormous trucks.
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SERIES SERIES SERIES

In the sugarbeet business, the outlook is always changing—
month to month, farm to farm, field to field. But with three
seed series engineered for specific conditions in the Red
River Valley, you're ready to adapt and thrive with change.
Whatever the future brings, count on strong yields, targeted
disease resistance and reliable revenue. SESVanderHave:

the power to grow forward.

Z

SESVANDERHAVE

sugarbeet seed

SVDHBeets.com
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' HIGH PRESSURE? ON TARGET .

From season-to-season, the diseases you face - and their intensity - changes. And when the
pressure goes up, so does your risk. That's why we offer our Target Series. A full family of fierce and
focused varieties bred to deliver under the most intense disease pressure.

4 The Target Series is bred to balance disease focus and broad tolerance, so you're empowered to
simultaneously pinpoint a single disease while managing others, reducing your risk and increasing
your yields.

+ Choose from varieties with the highest tolerance for Aphanomyces, Rhizoctonia, Fusarium,
Rhizomania, and Cercospora

« Zeroin on your hot spots with varieties engineered to respond under the worst conditions

+ Hone in on a specific disease whil 9 you

+ Select from tried and tested RoundUp Ready®, conventional and Tandem Technology* varieties

Yy
| New for.2012!
36917 RR

TARGET  THRIVE

48717 1T

SERIES

2. THRIVE

A\

SESVANDERHAVE WHEN IT’S TIME TO THRIVE .

Assessing your conditions and selecting your seed is a balancing act. For growers, it’s often
easier to respond to severe disease pressure or virtually no pressure at all, because you know
what you're dealing with. But these extreme conditions are rare. Most of the time, you're
facing moderate but lots of potential. And that's where our Thrive Serig in.

RESULTS YOU CAN COUNT ON.

The ies is a compl tion of adapt bred
to deliver resounding, repeatable results and tremendous tolerance.

« Get the confidence of high-yield genetics
blended with a broad disease package for

almost any field 2. 5B 4 N :
+ Increase your yields while dramatically | New for2012! '\ & A
rechicing yourrisk 36918 RR 36916 RR 36813 RR

+ Select from tried and tested RoundUp
Ready", conventional and Tandem ~Outstanding APH tolerance

Technology* varieties “CundBiClence
4 ~R2inalSVrilsin APHRAC
sndertilium,

Moderateoleanceto

“Easytodefolateandiif

Solid disease package verall.

SURGE AHEAD .

When the conditions e right, you have to make the most of t.If you're

youneed a beet variety bred to capitalize and command premium
esults. And the Surge Series i ready to deliver.

SWEET AND SELECT.

The Surge Series varieties are high-octane performers -
bred for the most sugar and the most revenue per acre
Sowhen the pressure - and the isk - s low, our Surge.
‘Series responds with high-end results

SESVANDERHAVE®
36072 RR
- Makecertain you getthe most from your highest-
potentalacres re—
 Delivr outstanding sugar content and maximum =
revenue perton
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We've made 700,000,000 app-to-user connections, but all that really matters ecting people Lo yOur apps or turning your user

et 2 we dO every few sex 3 we reach t BNt peos at the riy ind present

> Reach More Users...NOW > Got Game? > A Fish Story That's
Actually True

Use our burst solutions to reach the Our AppX program provides funding

most users in the shortest amount of solutions to get your app up and We partnered with a fish simulation
fhime 4 r 215

NI unning game developer to increase DAUS

by 312%.

> Video/Demo
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