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Narrative + Concur: A Love Story

We started Narrative about seven years ago, and Concur was one of our first clients. For that and many other reasons,
the brand and the business hold a special place in our hearts.

Over the years, we've worked on everything from brand positioning and messaging to corporate campaigns, product
positioning and content, sales enablement and more. We’ve worked across all segments and almost every product, and
we’ve had the pleasure of working on some partner-specific programs as well.

It’s run the gamut, in other words, which allows us to bring a relatively rounded perspective to current work. So that means
we know what a TMC is and why duty of care matters, but we’ll also remind you that T&E means “travel and entertainment”
not “travel and expense” to non-Concurians. And, to be honest, we often have more tenure on the brand or the topic at
hand than our Concur clients. Our challenge is to preserve our objective perspective as that familiarity grows.

What follows is a simple set of examples to give you a sense of the type of work we do and for whom we do it. They’re
organized around a few key principles we use to describe our approach to B2B marketing. And if you'd like to peek at some
video samples, visit yournarrative.com/video.

Thanks for your time.



1. Business-to-business IS
sti/l human-to-numan.



EXPRESS

WEDONT
HAVE TO
BRAG. OUR
CUSTOMERS

DO THAT
FOR US.

0 |MEMBER
O | FAVORITE

#MemberFave

EXPRESS

WE WEREN T
ANYWHERE
NEAR THIS
POPULAR

IN HIGH
SCHOOL.

0 |MEMBER
O | FAVORITE

#MemberFave

[EXPRESS

WE RE NOT
JUST OUR
MOM S
FAVORITE
PLACE TO
SHOP.

0 |MEMBER
O | FAVORITE

#MemberFave




Happy merchants. o1 1=l[iT5
Grumpy Competltors?' =] inc whole new way to sell American Express. .%

Keep your merchants. (s, /-]
Lose your competition. 7l rmis

Click if you

like to earn

Put more oomph

in your portfolio. tHQLEY

Put something new in your portfolio
that could put more in your pocket.

A whole new way for you to sell American Express® Card acceptance.

9 ﬁ . g5 '.
Your processor Payments are as

OptBlue OptBlue iy %gl Bl =t

. acceptance.
® Find a whole new way to ® Find a whole new way to
sell American EXpreSS. sell American Express. There is now a And merchants
single, consolidated have one customer
statement for all your . T~ service contact.

merchants’ Cards.

AMVIERICAN
AMERICAN EXPRESS
EXPRESS = . - o
E ® optblue.americanexpress.com % OptBIue
® ®




2. lell a unified story.



A\

Effectively sourcing, procuring and
managing the external labor workforce.

External labor is used increasingly in nearly every business

Engage-to-pay process is different than procurement of materials or goods
The workers become a part of your company for a short period of time
Who they are and how they engage are critical

A

Targeted:

A completely connected solution for
managing the entire engage-to-pay process.

Designed to manage “who" best

resource is and "how" they engage.

Get to market faster

with new products or
services.

//A\\
(&)
Complete:

Manage any type of external worker and
every step—evaluation to payment, on-
/off-boarding to regulations and taxes.

N\

—

-

¥ \\
'1 E]U[] |
S

.
e

Increase accuracy
of, and decrease
time spent on,
reconciliation.

Aoy
(
Cut monthly close to Keep all your

as little as one day. information
up-to-date.










Imagine how much more

you could get done if you
weren't waiting for Duane
to read his email.

Download the whitepaper at Nintex.com/work-smarter.

We make work less work.

Which is probably why people
like working here.

Our whole purpose is to make it easier to get work done. And
by helping companies turn inefficient processes into automated
progress, we make productivity feel a lot less like a job.

Seattle Nintex is proud to be honored once
EESUESET  again as one of Washington'’s Best
WASHINGTON'S

Places to Work.

pesTcomeanies PPy at nintex.com/company/careers.
TOWORKFOR

NINTEX
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3. Long sales cycles are content
monsters that have to be fed.



High-spending customers. They're the customers you want.

Would you like a little help

sending customers to your door? ‘

o What would you o
- say to someone
s sl Shop Smal who spends more? NNcl)gr-anaerrd
= Ina 2013 survey, American Monthly :
Express Card Members Spend
i told us they spend more

on average than non-Card

Free Opl!ne
Aeivertising Members®. And we can all
_,/\ AOAA AN /A
say yes to that. .
American Express spends millions of $
dollars on marketing designed to drive
more Card Members to small merchants. American Express Card Member
Accept American Express Cards, and say MONTHLY SPEND
hello to a lot more opportunity. avemoan] GLOBAL MERCHANT
\AAAA A S =cres= SERVICES
*American Express Card Members report spending ge of $510 at small to $314 reported by non-Card Members.
merchant Inthe past Iy payment method, compared to non-Card Members In the U.S. who reported making similar purchases.

Based on Card Members In the U.S. who reported using thelr American Express card to make purchases In the six months prior to the survey and reported thelr spe

53% of US American Express
Card Members report they
On Small Business Saturday last year,

American Express® Card LOOK FOR SIGNAGE 81% OF AMERICAN EXPRESS

members r:pmt ey at register/on-counter CARD MEMBERS
SPEND 25 /0 MORE' when making a purd«]ase-2 who redeemed the offer did so using an
American Express Card at a small business where

PER TRANSACTION I ¢
they had not previously used that Card in 2013.3

on average at small merchants,
than Non-Card Members.!

. ko
SMALL BUSINESS

SATURDAY.

SMALL BUSINESS
SATURDAY.

cmcay] GLOBAL MERCHANT

Go to americanexpress.com/fulfillment to order ] oLonaL X

free American Express point-of-purchase materials.

Put up window and counter decals or other great items today and
help attract the customers who can make your register ring.

3Xmore

American Express can help you ea I"I1 mOre for yourself average annual spend

American Express® Card Members' average
annual spend is three times as much as Non-

=
by helping you d eI IVG r m O I‘e to your merchants. ol il s s Ul
xpress Card acceptance, you're boosting

potential business for you and your merchants.

70 C:{(I)1OI"e

per average transaction

The average American Express® Card
transaction is 70% higher than other cards.!
And when merchants have more business
building potential, you can benefit too.

more

than just credit cards

More choices, more potential spending
power and more ways to use the Card.
And that can mean more customers for
your merchants and more in your pocket.

R I

If you want more, you can find more at resources.americanexpress.com, (passcode amexresources) %‘;’Qs O ptB I ue




It's awesome

President, SAP Ariba

What do you need
to ask yourself?

So how does your company begin the process of / ﬁ O

moving to a cloud mindset? Well, what are your

priorities? What are your current capabilities?

Answer these questions from a business, technical ﬂ
and personnel perspective, and you'll begin to see

where you stand.

Remember, this is not about moving your current,

on-premise systems to the cloud or redesigning a

doud offering to look like your company’s current
This is about rethy how to take

P

advantage of the speed and innovative capabilities
offered by cloud solutions and bringing them into
your company’s thinking.

to the cloud.

Flipping more than just systems

It all comes down to this.

If you want to know where you're
going, figure out where you are.

Take a good, hard look at your current
procurement, sourcing, accounts payable and
other processes to determine what's working
and what can be improved. Look at the process
and the people to see how they work within
and across departments. This will be your
yardstick as you move ahead.

Next, define the processes you want and your
reasons for wanting to implement them. Here's
an example: Youd like to drive down costs

and increase earnings on cash with dynamic
discounting, but you need to work across
departments to find suppliers, negotiate terms
and determine if—and when—payments can

be made early (thus, the discount). You can
implement electronic invoicing to make it all
move faster—capturing more discounts and
reducing the burden invoice processing puts on
your AP team—but if no one’s on board with
the changes, or your systems aren’t connected
to help identify the value, nothing happens,

Finally, be a student of your industry’s best
practice. Develop key performance indicators
that span departments and align with these
practices, as well as your objectives. Then

sell it to everyone across your organization—
especially the biggest naysayers—in order to
get them engaged.

27

Now you know what you need.
It's time to consider the cloud.

It is awesome up here in the cloud, and soon, you'll know why.

When you move to the cloud, your business will see immediate benefits.
‘The process of sourcing, buying and paying for goods and services will be
more efficient. Your employees will love the experience. You'll get more
control over spending and get more from your vendors and suppliers. But
this shift to the cloud is about so much more than immediate return.

‘Think about it like this: You're not buying another application or set of
code, you're signing up for the ability to adapt to everything that’s on the
way. You're freeing yourself from software solutions that keep you pinned
down and buying a permanent pass to innovation and agility. You're not
doing things the way they've been done, but the way they will be done next.

\

70

The journey to the cloud may
not be simple, but now you know\\i
the steps to get there, and the \ l

results are simply awesome. U

"
i
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Question #2:
What should be audited?

With the amount of pe

What'’s your best
approach to HOW?

“How do we do it?" is th

iring through your

corporation, it can be vhat to check up on

/%

If you're new to auditing, t's best to start by

current situation. Take a thorough |

valuating your

working and what

ré building your plan. Then you'll know how to gauge your

/

If you already are auditing, make sure you're targeting the night
¢ d people who travel the most or who

-

WHEN SHOULD YOU AUDIT—
AT WHAT POINT IN THE
APPROVAL PROCESS?

WHAT SHOULD YOU AUDIT—
HOW DO YOU PRIORITIZE
AND FOCUS?

-_"—“_~
T =
S © &
B BER T A N
R R Y
F AR - b
Ve, e

A Concur Global
Accounts Community

A A
e

4

WHY ARE YOU AUDITING—
ARE YOU FOCUSED ON TAXES,
COMPLIANCE OR FRAUD?

qui

udited, with severe penalties

ons here

ations

5 audit as well

The challenge is strik

Report on T&E audit

best practices.

What do you
$ cted cle

-us on employees with

Mandate
your corporate
card program:

You'll capture more data and
improve compliance.

rtan cntena:

and their administrative

Cash expenses

« Certain expense types, such as group

manufacturer I¢ or duplicate

meals and first-class flights

targeting policy compliance and

59% of your exceptions
come from receipts.

CONCUR.

Accerding to Concur 2015 US Global Accounts

client data, a majority of account excey

stem from receipt isst

So what do you do?

REQUIRE RECEIPTS
TO BE ATTACHED AT
THE LINE-ITEM LEVEL
It's less work for auditors
and leads to faster
. S ; . processing, approvals
ACCORDING TO A 4 P e _——— and payments.
RECENT STUDY BY ' ; h
OVERSIGHT SYSTEMS, THE
COSTS OF INACTION CAN
ADD UP QUICKLY. Ten percent
of travelers have at least TR wsassde e
one duplicate charge on their R L
expense report, with the average

followed.

REMEMBER, IF YOU AUDIT 100%, S Rin e hubal
YOU'LL GET 100% COMPLIANCE. SCSEUIT IR A ol
ARE ON CORPORATE
CARDS, ALONG WITH 77%
OF AVERAGE SPENDING!
PUSH FOR 100%, AND YOU'LL
GET GREATER VISIBILITY INTO
AND MORE CONTROL OVER
T&E SPENDING.

Here’s how simple it is:

- Lettravelers snap photos of receipts or

their smartphones

those receipts at the line-item

+ Randomly

submitted

a S ; '
e usD S . Set $25 limits for cash and $75 for cards
. A list of frequent non-compliant spenders of that error coming in at $50. An ?hp‘r‘i’w‘["lt ST ST A
st of frequent non-compliant spenders % 0 keep things in ¢
additional 20% of employees have tox SN
Teams of managers who do not ook at receipts

T anwn

+ Require affidavits for missing receipts

at least one non-compliant purchase
on their expense report.”

2 n s Vuewkee §
« Any employee with 90-100% of out of pocket expenses .

s + Use Concur e-Receipts to automatically

-w® 5 LR s hote car rentals and othe
- New employees (for the first 3-6 months) to ensure they . tel, air, car rentals an her

understand policy

+ New departments or co




We need to ramp up production, can you keep up?

One of our manufacturer's customers has a larger-than-normal demand. SAP Ariba instantly readies the supply.

The Manufacturer needs to up production
10% to fit customer demand and reaches out to a
key supplier for vital raw materials.

Running a business means running live.
But what does that mean?

Creating an Active, Adaptive Supply Chain in a Digital World

SAP Ariba facilitates collaboration on pipeline and
sales forecasts, so changes aren't such big surprises.
This helps everyone know what's planned and where
they stand.

The Cash Effect of Collaboration

The Supplier meets the request instantly,
because they were ready to react. They then
confirm the order, which inspires confidence
in a key customer.

=

a

—
-

When companies and their suppliers collaborate on the
SAP Ariba Network, the entire business benefits. On-time
customer deliveries go up. Inventory turns go up. And, as a
result, you can bill your customers faster and improve DSO.

SAP Ariba /|

SAP

Oooh, that’s not on our list.

When a purchase is out of the norm, SAP Ariba makes sure it still falls within policy.

The Marketing Manager needs a flat-screen for
the tradeshow booth—it's not in the corporate catalog,
but she needs it right away. She uses SAP Ariba to
quickly shop for the best deal.

.

More Options Lead to More Compliance

With SAP Ariba, you can give buyers a simple way to
get anything they need—whether its in your corporate
catalog or not—you contain maverick spending, tighten

policy controls and ensure you're hitting your target
rates for virtually any kind of purchase.

SAP Ariba pulls options together from

leading internet marketplaces, following the
manufacturer’s procurement policies. This makes
purchasing as easy as a few quick clicks and frees
procurement from one-off requests.

The Supplier connects to customers
(and sales!) it otherwise wouldn't have had.

LI

SHIP
OVERNIGHT
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How can you make your work flow?
The top 5 processes in 6 departments.

How are workflow solutions being used?

39%

IT To automate e
processes . Travel Request
1 7% FINANCE/ :;; . CPur:haste,vll%equest t
21% ADMINISTRATION § d
Finance/ 0 N . Expense Claims
Administration Tacrente g % ' 5. Invoice Processing
forms
17% 219
Human 0
Resources To provide
solutions for
customers
16%
Operations,
Delivery & L
Procurement 1 7% | @ iy B, . Event Planning
To integrate * ) ‘ :
12% dnparste aaiul TS W0
0 jrparate MARKETING (R €720
e systems 4 . Incoming Customer Query, Feedback or Complaint
Ma:keesting ; S . Collateral Approval
11%
Customer
Service &
Support A
1 Ranked 1-7 -
in order of importance. . A . Help Desk

cusToMer A \ 2. Customer Complaints
SERVICE AND | "1;!\_ £ . Product Documentation and Help References
SUPPORT = 4. Customer Satisfaction Surveys
V5 Customer Feedback to Product Management

Faster, more Increased staff Reqgulatory
efficient processing satisfaction compliance

Less manual Reduction in cost Paper reduction
handling

Improved records
and document

management NINTE (
work inspired™ Nintex.com N I NTE)(
work inspired™

10



Demystifying

NINTE Workflow

Making sense of making process make sense.

You'll get more done.
In less time.
With less hassle.

When your people are freed from mind-numbing processes,
they're free to generate new ideas, make a greater impact,
and do the job you hired them to do.

You'll not only be doing more, you'll do more good.

Automated workflow means the capacity to focus on your mission
and the time to do the work that matters most.

“Our corporate customers can often get a credit
line in less than a week, and our retail customers
can open an account in less than a day.”

—Frederick Nathanael, Head of Operations,
ANZ Bank

This is

@

more of what
you do best.

Make an immediate impact.

outside your firewall in one, quick click.

Easily reach your participants.

anyone. It simply keeps moving.

Connect to any content.

and monitor the work.

With Nintex, you can quickly and easily turn time-consuming, manual steps into
automated, efficient workflows. And you can do it with clicks, not code.

You can build workflows in hours or days—instead of months—so you can
immediately impact productivity. Nintex implementation is ultra-efficient, so you
can start automating processes your first day. You'll even get a catalog of sample
workflows, so you don't have to start from scratch. And with Nintex Forms and
Nintex Mobile, you can create custom, mobile forms in minutes and share them

With Nintex's intuitive, browser-based, drag-and-drop workflow designer, creating
a workflow is literally as easy as “Drag. Drop. Done.” And because the right people
can access any project or process—yvia email, messaging or collaboration tools and
platforms (even from outside your firewall)—your work doesn't get held up by

Nintex is a powerful way to connect to any platform you use to manage content—

across all systems and services. That means you can build workflows with data from
multiple sources in your company. This includes both on-premises and cloud-based
systems and services, allowing you to distribute work to multiple places for multiple
purposes. Nintex also works with a variety of social media and collaboration tools—
from Slack to LinkedIn to Twitter—and you can use those channels to share projects

17



4. There are a lot of ways to differentiate.



Rocket science. Now more
like regular science.

Docking with the Space Station at 17,000 mph is never going to be
simple, but the work you do makes any job easier.

And because you make people’s jobs easier,
you make their lives easier.

You transform how they get things done.
You focus on their success.

You make their work better.

.,::' ¢

B Z/» )
N
U
\ ’
I ’
\ Y
v N H
o N
| ' e 4
. 23

You. Work. Wonders. (f\3

NINTEX

Brain surgery so simple
anyone can do it.

Okay, maybe not anyone, but the work you do
makes any job easier.

You transform how people work.
You improve their work.
You make it smarter, faster, better.

With complex technology made simple.

You. Work. Wonders.

NINTE>X

Global supply chain management.

Now as simple as local supply

chain management.

Okay, so keeping everything on time everywhere isn't all
that easy, but the work you do makes any job easier.

You transform how people work.
You improve their work.
You make it smarter, faster, better.

With complex technology made simple.

You. Work. Wonders.

NINTE>XX
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A :
s
OUR
To TRANSFORM THE TREATMENT of some of
= the world’s most expensive epidemic diseases.
WHAT WE ASPIRE TO
\ »
: |
. SS OOUR
WHAT WE DO AVE & IMPRU
A
L —~ B B 2] =240
e]k 4 ®:®
A ATI( |
Pl l B

La-de-frickin-da.

While it sure is handy if you're looking for childcare
reimbursement forms or trying to set up a printer, we realize our
new intranet site is pretty much just a new intranet site.

sjmcentral.sjm.com
(big deal)

=58 SJM
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Business is booming. And your copier just exploded.
Quick, easy money for emergencies.

Opportunity knocked. Your door down.
Quick, easy money for emergencies.

The offer you can’t refuse is actually an offer you can’t refuse.
Quick, easy money for opportunities.

We don’t need your mother’s maiden name as much as you need a loan.
Fast funds. Fewer hassles.



~ WE HAVE

~ ABSOLUTELY
"NO CLUE

WHY

IT TAKES OTHER BANKS

THREE WEEKS

' TO APPROVE
A BUSINESS LOAN.

-~ THE '
"ANSWER IS

-~ YES.
UNLESS

 YOU ARE ASKING |

ABOUT FEES

OR SOMETHING.




|

WE'D
' LIKE TO HAVE

AWORD

- WITH YOU
ABOUT

FEES.

vou can-t IBE PATIENT.

SEND PEEEON
CHANGE

THROUGH THE lN FRONT

TUBE B2

THINGY. BUSINESS

LOAN.

MIDWEST
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5. Done Is a part of great.



A few years ago, one of our Concur clients called in late June with a

problem. They needed a radio spot for a UK campaign p
and trafficked by July 5. We were able to get the spot wr

roduced
itten,

approved, produced, mixed and out the door by the Fourth of July.

traffic increased by 33%.

 Clicks to the Expense product page nearly doubled.

 Clicks to the Why Concur page increased by 43%.
 Clicks to the Mobile page increased by 28%.

During the campaign, direct traffic increased by 19% and SEO

Dally traffic to the homepage increased during the ad run by 11%.



Other Concur examples old and new.



TAKE AWAY YOUR TRAVELERS’
REGE I wo THEY'LL GIVE

TS
YOU B TTER DATA, FASTER.

WHAT’S THE POINT
OF BUSINESS TRAVEL?

Traveler Benefits: Business Benefits:

PEOPLE ARE
WHY NOT LET THEM
WORK THERE?

If you put every travel and expense detail into a single smartphone app and make it
easy to manage from everywhere, your travelers are more likely to use it. And you’ll get
more timely, more accurate information.

“You're not always going to be near
your laptop or your desk, but you're
still going to need information to
handle a situation. That's what so
important to me—I| can do my job
no matter what time it is.”

. GRAB ALL YOUR
.ITINERARIES J Fino out |
FLI,GHT ELE
| i; (NO\ WHERE YOU RE
SLEEPING T

“No matter where your travelers book their trips, they should be taken care of. With a
master itinerary, they can be. Every room, meal and travel reservation—and everyﬂlght
.change alert—can be found on their smartphone. It's one app with all the information

“Any stress our travelers feel degrades
their ability to do their jobs. We want
them fresh; we want them thinking

creatively.” —Cognizant

theyneed

[raveler Ber e its:
Your travelers can keep all their

reservations—regardiess of where

they're booked—in one place»

DUSIT ‘?»‘.r‘;:‘;—‘--,-': enerits:
You can take the stress out of

business travel so your team can
focus on bus!nes

They'll get notifications like flight
changes and alternate routes to

keep them moving.

Travelers who don't have to think about

trip disruptions don't let things get in the
‘way of thelr work.

It's like a personal travel assistant to take.

care. everythmg—?rom airfare refunds to
frequent traveler rewards.

‘Happy travelers are productive travelers,

and isn't that why you sent them in the
—__ first place?

ESS TRAVEL

Every travel detail from updates to When your travelers are waiting in
upgrades can be handled on the go, the airport, they can be working in
on the phone. the airport.

Managing expenses no longer They have access to every bit of data
requires a laptop, a spreadsheet and they need to manage every expense
two hours of time. and travel detail.

CONCUR MOBILE.
GETS DONE.

SO IT ALL




What'’s keeping you from the cloud?

You have competing priorities.

You need to preserve the
security, data integration and
governance of your ERP.

You (and your users)
want the efficiency and
ease the cloud offers.

89% You don’t have

agree that digital .
say the cloud is You've g ot world means new, to com promise.

one of their top different and higher
priorities. com p d ny- levels of risk.

32%

of CIOs surveyed

, . ISO 270001

> ' ISO 20000
SSAE 16

PCl Compliant—

69%

believe that risk
management isn’t
covering it.

in 150+

=144 Fortune500  Countries. s pegistered,
are Concui Level Il CSIP

Concur is the cloud-
based travel expense leader.

SAP accounting
master data is

replicated in Concur.

$ Concur posts
expense and invoice _
$ transactions into SAP’s

/

- (R

‘ ‘ AP and/or GL.
e aus oy — | 2
:
"w b

CONCUR

The shortest distance between
you and the cloud.
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4.

Expenselt

from Concur

As of today, pape
receipts are a
thing of the past.

Announcing Expenselt ® Pro f
simplest way to manage receip

Receipts are much easier to manage when you
when all your travelers have to do is snap a picf

No more scanning. No more manual data entr
until all expense reports are in. The best part?

It’s all possible with Expenselt Pro—a simple
toss out paper receipts and get their expens|

And it really is
Take a picture of a receipt Hit “expd

with a smartphone.

Expenselt Pro even categories each expense er
employees can get their expense reports done

See how it works, and schedulé
a time to talk to your Concur rd

Capture Receipt

——ol-e

t -
Expenseir.

from Concur

Capture Receipt

The people who signed
up for Expenselt Pro last
week are done with last v

Kt o
Chanoo Do 30,00

week's expense reports. [

Expenselt Pro from Concur: Now your travelers can
send receipts and start reports on the fly.

It hasn't been on the market for long, but Expenselt Pro is already making a major
difference for travelers, travel managers and administrators at companies like yours.
How? By replacing paper receipts with speed, accuracy and automation.

Take a picture of a receipt Hit “export.” Expenselt Pro reads your
with a smartphone. receipt and automatically
posts an expense
entry in Concur.

When expense reports are this simple, they get done earlier and more accurately.
You'll also see expenses as they accrue, and you'll have accurate data on every
transaction. Plus, you can avoid corporate card late fees because expense reports will be
coming in on time.

So say goodbye to stacks of receipts and tedious
expense processes, and sign up for Expenselt Pro.

CONCUR

Check out this five-minute video to see how it works.

When life is easier
for your travelers, it's

easier for you.

Travelers book trips on
Concur Travel, then use the
American Express Corporate
Card on the road.

Concur Exponsalt a

lots them capture
and submit receipts
on tha go.

V4
L e S N S e
c]
-
T 1 ! Usars of mablike travel
and axpanse management

spplications save over

- 45hous

Amencan Express charges are - 1
prepopulated In Concur, so expense " prod fy tma.

reports gat dona on time. PN .

Automation |
decreases the
cost of every |
axpense raport
transaction by

($791v=. S8

You get accurate
monthly accruals.

and
IMPROVE

compliance by

44%.

’ And with gl your spend data Inone

place, you Improve productivity,
visiblity and control.

Helping you .
stay on top of your
T&E budget. :
g G-
J

Both is Better:

American Express and Concur
Better Insights, better for travelers, better for you.

Contact your American Express
or Concur representative.

Blind Spend Trend Analysis

With TripLink, you know where your people are,
what they’re spending, and how to manage your travel budget.

Airfare | Spend | % of Total

Blind Spend $334,000

Concur Travel/TMC| $801,600
TripLink Direct $501,000
TripLink Emailed $33.,400
Summary $1,670,000
Blind Spend

B Concur Travel/TMC
B TripLink Direct
BN TripLink Emailed

at

Q2 a3 Q4

\¢ =

20.00% Drive savings into
48.00% your T&E budget.

30.00% TripLink captures

100.00% channel, so you can see

2.00% itineraries across every

the spending trends and
buying behavior that
allow for more effective

travel management.

n/

save with your negotiated rates.

Pay what you planned — When travelers book on a TripLink supplier’s website, they'll see and

Support your duty of care obligation — Knfg

Negotiate better deals — Because you can|
leverage all your spend to get the best dea

Apply and enforce travel policy before the
booked, and keep travelers in policy beforg

Improve traveler satisfaction and product
one place, and with Triplt Pro,? each of you

About Concur

Concur, a part of SAP, is the leading provider of spend manag
companies of all sizes transform the way they manage spend
open platform, the entire travel and expense ecosystem of ci
extend Concur’s T&E cloud. Concur's systems adapt to indivi
companies from small to large.

Learn more at concur.com

©2015 Concur Technologies, Inc. All rights reserved
BR TripLink US 2015/11

! Specific rules can be configured for trips captured via Triplink. ? Available in the US, U

regardless of how or where they booked CONCUR
.

Reservations from across every booking

channel now come into one system—yours.

So it's easier to manage every trip.

TripLink™ captures every reservation—no matter where your travelers
go or how they book their trips—and brings them all into Concur.

Booking Channel. Booking Channel Booking Channel:
Supplier Websites TMCs Corporate Booking Tool
R i Reservations for participating
® employees are emailed or are
CONCUR automatically accessible in Concur.

Reservations are checked to see
if they fall within policy.! If not, the Qp A

traveler's manager is notified.

Traveler Travel Manager T™C
D 0o— (sl =)
= kY
°o— [
Organize all  Auto-populate  Get visibllity Locate your Access Itinerarles
travel plans expense into all travelers to support travelers.
In one place. reports, reservations.
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CONCUR.

How many people AEo Y Lt it
Work he re? That’s hOW business continuity in 2016.
m a ny rea SO ns We h ave. 43% reported the greatest challenge in

mitigating travel risk during a crisis was
access to information about the situation.

CONCUR.
—

Taking care of employees can be a challenge on a good day.
But when they’re on the road, running into everything from
the annoyance of canceled flights to the violence of political

unrest, connecting with and protecting them is crucial. 439 said the greatest challenge
0o was communication.

O plan to improve communication
70 /O this year to mitigate the risk to
their mobile workforce.

Do we know how to find our people? Can we reach them
in an instant? Can we get them out if need be?

Three good reasons
to care about Concur.

CONCUR.

The answer to duty of care.

1. No matter where our employees are,
Concur has their itineraries.

Our people have more ways to book business trips than ever before.
They're being courted daily by hotels, airlines and other travel
providers who promise better deals by booking direct. So while they're
still using our booking tool, they're not using it for every booking.

That means we don’t have every itinerary detail for every trip. So we
don’t know where our people are or what they're facing.

The Concur Answer:

Concur is the only provider that can consolidate all our employee
location data—HR data, travel and request data in Concur system,
bookings made outside of Concur and location check-ins from
Concur Mobile.

So if there’s a crisis, we'll have a simple, total, real-time view of where
our employees are and where they're headed.




Dave isn’t at his desk.

You think he might be at that presentation in... Paris?
Yes. He booked his flight through your booking tool, so you
know it’s Paris. But he booked his hotel directly, so

‘ you don’t know where he’s staying.

Can you call him?

DEPARTURES /, | You have his old cell number.
ZURICH>  DELAYED » -5 \\ And the air traffic controllers at

: Charles de Gaulle are going on strike.

LONDON> DELAYED

You need him back in the office on Monday.
If only you could track his credit card purchases so

BERLIN> CANCELED

you could pin him down. If only you’d known about
the strike before you flew him in there.

Can you bring him home

in the next few hours,
before things hit the fan?

It’s your duty to care for every employee.
Are you prepared?

Take an Online Learn how
Risk Assessment Concur can Help
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If you want to get the most out of your money,
start with the people who are spending it.

Whether they're buying office supplies, traveling to meetings or paying
for raw materials, your employees handle every dime that goes out the
door. And because every little cent of your budget is precious, you've put
processes in place to keep track of their spending.

But when they get bogged down in paper and you get caught up in
disconnect reports and complex policies, your business gets put on hold.

The most successful small and mid-size businesses are automating
their processes, freeing people to focus on what matters most. They're
eliminating the errors and hours involved in manual data entry and are
gaining better visibility into all their spending. And they're doing it by
focusing on:

« Process efficiency

_ . - Spending visibility
9 : « Policy and regulatory compliance
(] °

I ' There’s no secret to spend optimization. In fact,
Five Quick Case Studies: Flnd Out hOW COmpanIeS = oG = Concur clients are happy to share their stories.
like yours are controlling what they spend.

EEEICIENG Y

By automating T&E and AP spending, it’s easier for people to buy what they need for
work and infinitely more efficient to manage what they’re spending.

Oribe Hair Care ThreeBridge

It's a small company, but it's using Concur Expense in a big way. Learn how to stay lean with automated invoices.

P R ®
The video will operﬁn a weh browser: The video will open{n a webiBrowser.
: v ; - R
- :“ - a‘ ‘;\\‘ y
Everything comes down to ROI. Integrating technology Now that we can approve invoices right in the
like Concur to force efficiency into your business frees up Concur system, we've cut our production time in half.

time to reinvest in other, more productive activities.

—Sid Katari, CFO

—Blake Kloeckner, Director of Finance
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Concur Partner
Campaign Guide

Scaling Up: Preparing for the Challenges of Growth

CONCUR.

Get to know the growth story.

This campaign is focused on a webinar that highlights
the challenges growing businesses face, and the role
thelr expense management system can play In elther
constraining or accelerating that growth.

In this campaign kit, you'll find a presentation and talk
track you can use to deliver this message.

This webinar is not designed to be an advertisement for
Concur. It’s designed to start a productive conversation
about the role our technology—and, more importantly,
your expertise—can play in helping businesses reach
thelr growth goals.

Tailor the webinar to tell your best story.

Throughout the presentation, you'll see opportunities

for you to add specific details about your services

and expertise. Please customize that portion of the
presentation to share your learning, your experience and
the insight you bring.

Additionally, you'll see the weblinar presentation Includes
information about Concur Invoice, Concur Expense

and Concur Travel. You can choose any or all of these
sections based on your specific focus, your audience,
etc., so please customize the content to fit what you
need to accomplish.

~

Scaling Up:
Preparing for the Challenges of Growth

The numbers tell the story.

N
7N

(10 | Shorten cycle time by 10 days.
e

—~

T

] improve tumaround time by 67%.
)

{ T\ Reduce processing costs/invoice
7)) from 523 0 54.

Expansion-driven growth Merger-/Acquisition-
driven growth.

Complying witn
requirements.
* (OARSCTE T & (SPAISAT WNNMOTS

* Croste und manage gobal travel poicses.

6 emails. 4 offers.
Zero confusion.

Use this quick guide to manage the nurture process for the Scaling Up: Preparing
for the Challenges of Growth webinar. In a few simple steps, you'll engage your
prospects, encourage their participation and, most importantly, give them the
kind of Information they want.

And that makes you a resource they can count on.

Start by setting up
your calls to action.

« Setup weblnar registration on
your website. You can use the
copy at right to accompany your
reglstration form

Register now for the Free Webinar
Scaling Up: Preparing for the Challenges of Growth.

How will you deal with the challenges and changes
growth brings your business? This free webinar will
help address these questions and provide real-world
examples of how you can:

« Get your business ready for more business

« Make sure the articles and
cBook are available for
download on your webslte

« Put the Infrastructure In place to handle growth
« Manage spending and the other costs of expansion

« Use one system to manage it all

— Y Reach customers and prospects with targeted emails.
NEXT

Use the emails in this guide to drive attendance and
generate leads. Just customize each email with the day
and time of your event, and you'll be ready to go.

Send email 1 to your prospect list two weeks before
webinar

Send emall 2 to anyone who hasn’t reglstered three
to five days after email 1

Send email 3 to anyone who registers for the webinar

Send emall 4 to all registered attendees one day
before webinar

Send email 5 immediately following the webinar to
all who attended - arowth starts

on Tuesday.

Your business

Send email 6 to anyone who registered, but didn’t
attend the webinar as well as anyone from initial list

who didn'’t register

Once you have all the contacts in your database from the
webinar, follow up and send qualified leads to Concur via
the referral form go.concur.com/solutionproviderreferral.
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\
KEEP AN EYE

ON YOUR TRAVELERS.
IN FACT, KEEP TWO

No one gives you a better view of your T&E
budget because no one gives you a better view

of your travelers. You can see when, where and

how they book, so they can book when, where

and how they want. Everybody wins.

See flexibility take on visibility at
concur.com/win

Cencur

“I NEED AN EARLIER FLIGHT.”

“WE NEED TO KNOW WHAT
THAT’S GONNA COST US”

With Concur, you know what your
travelers are up to, wherever they’re
off to. So no matter where they book,

you get complete transparency into

your T&E spend. Everybody wins.

See flexibility take on visibility at
concur.com/win

Cencur




Thank you.

narrative.





