


2

Narrative + Concur: A Love Story
We started Narrative about seven years ago, and Concur was one of our first clients. For that and many other reasons,  
the brand and the business hold a special place in our hearts. 

Over the years, we’ve worked on everything from brand positioning and messaging to corporate campaigns, product 
positioning and content, sales enablement and more. We’ve worked across all segments and almost every product, and 
we’ve had the pleasure of working on some partner-specific programs as well. 

It’s run the gamut, in other words, which allows us to bring a relatively rounded perspective to current work. So that means 
we know what a TMC is and why duty of care matters, but we’ll also remind you that T&E means “travel and entertainment” 
not “travel and expense” to non-Concurians. And, to be honest, we often have more tenure on the brand or the topic at 
hand than our Concur clients. Our challenge is to preserve our objective perspective as that familiarity grows. 

What follows is a simple set of examples to give you a sense of the type of work we do and for whom we do it. They’re 
organized around a few key principles we use to describe our approach to B2B marketing. And if you’d like to peek at some 
video samples, visit yournarrative.com/video. 

Thanks for your time.



1. Business-to-business is  
still human-to-human.
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WE' RE NOT 
JUST OUR 
MOM' S 
FAVORITE 
PLACE TO 
SHOP.

We' re a 2015 American Express 
Member Favorite– one of the 
most popular local spots for 
Card Members.

#MemberFave2
0

15 MEMBER
FAVORITE

LUCKY YOU! 
MILLIONS OF  
PEOPLE 
SEARCH FOR 
US, AND YOU 
JUST WALKED 
RIGHT UP.

We' re a 2015 American Express 
Member Favorite– one of the 
most popular local spots for 
Card Members.

#MemberFave2
0

15 MEMBER
FAVORITE

WE DON' T 
HAVE TO 
BRAG. OUR 
CUSTOMERS 
DO THAT  
FOR US.

We' re a 2015 American Express 
Member Favorite– one of the 
most popular local spots for 
Card Members.

#MemberFave2
0

15 MEMBER
FAVORITE

LUCKY YOU! 
MILLIONS OF 
PEOPLE 
SEARCH FOR 
US, AND YOU 
JUST WALKED 
RIGHT UP.

We' re a 2015 American Express 
Member Favorite– one of the 
most popular local spots for 
Card Members.

#MemberFave2
0

15 MEMBER
FAVORITE

WE WEREN' T 
ANYWHERE 
NEAR THIS 
POPULAR 
IN HIGH 
SCHOOL.

We' re a 2015 American Express 
Member Favorite– one of the 
most popular local spots for 
Card Members.

#MemberFave2
0

15 MEMBER
FAVORITE
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2. Tell a unified story. 
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3. Long sales cycles are content  
    monsters that have to be fed. 
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4. There are a lot of ways to differen4ate. 
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Business is booming. And your copier just exploded.  
Quick, easy money for emergencies.  

Opportunity knocked. Your door down.  
Quick, easy money for emergencies.  

The offer you can’t refuse is actually an offer you can’t refuse.  
Quick, easy money for opportuni4es.  

We don’t need your mother’s maiden name as much as you need a loan.  
Fast funds. Fewer hassles.
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OVE A BUSINESS LOAN. WE

LOAN. WE HAVE ABSOLUTELY 
HAVE ABSOLUTELY 

TELY NO CLUE WHY IT
NO CLUE WHY IT

IT TAKES OTHER BANKS
THREE WEEKS TO

THREE WEEKS TO APPROVE A BUSINESS

LOAN. ABSOLUTELY
VE ABSOLUTELY 

TELY WHY IT
NO CLUE  IT

IT TAKES OTHER BANKS
THREE WEEKS

OVE  WE

 TO
THREE WEEKS  A BUSINESS

Of course, they have absolutely no clue 
how we do it in three days.

MidwestBank.net

Howí s that for an answer? 

UNLESS YOU ARE ASKING ABOUT

ING. THE ANSWER IS
THE ANSWER IS YO
ER IS YES. UNL

ING ABOUT FEES OR
ES. UNLESS YOU

FEES OR SOMETHING. THE

ING. ANSWER
THE

UNLESS

YO
ER IS UNL

 ABOUT
YOU

FEES THE
Then the answer is no.

Howí s that for an answer? 

MidwestBank.net
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5. Done is a part of great. 
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A few years ago, one of our Concur clients called in late June with a 
problem. They needed a radio spot for a UK campaign produced 
and trafficked by July 5. We were able to get the spot written, 
approved, produced, mixed and out the door by the Fourth of July. 

During the campaign, direct traffic increased by 19% and SEO 
traffic increased by 33%. 

Daily traffic to the homepage increased during the ad run by 11%. 
! Clicks to the Expense product page nearly doubled.
! Clicks to the Why Concur page increased by 43%.
! Clicks to the Mobile page increased by 28%.
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Other Concur examples old and new.
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Thank you.




