narrative.



1. Business-to-business IS
still human-to-human.



THAT MAKES YOU A 2015

MEMBER FAVORITE.

What does it mean to be a Member Favorite? It means you're a popular spot.

Because when we looked at where American Express Card Members used
their Cards, your business was among the most popular local destinations M E M B E R
MEMBER

FAVORITE compared to other businesses like yours. !
#MemberFave | F vo R I I E

How were you selected? It's simple. Our Card Members choose your
business, spend money there, and come back often. You're one of their top

picks, and we want to join them in recognizing you.

#MemberFave

What do you need to do? Celebrate your success! And then use your
Member Favorite status to let everyone know American Express Card
Members favor your business.

AMERICAN
Congratulations! Keep up the good work. And thank you for welcoming EXPRESS

American Express Cards every day.

_ Cards
Sincerely, Welcome

YOU'RE
ONE OF yierVaughey
OUR CARD U5, Sl rars
MEMBERS’ PS.: Visit memberfavorite.americanexpress.com and enter code 515220 for a And openiineiagoritoeven
FAVORITE free Member Favorite marketing kit. more Card Members.
STOPS.




EXPRESS

WE DON'T
HAVE TO
BRAG. OUR
CUSTOMERS

DO THAT
FOR US.

0 |MEMBER
O | FAVORITE

#MemberFave

EXPRESS

WE WEREN'T
ANYWHERE
NEAR THIS
POPULAR

IN HIGH
SCHOOL.

0 |MEMBER
O | FAVORITE

#MemberFave

[EXPRESS

WE'RE NOT
JUST OUR
MOM’S
FAVORITE
PLACE TO
SHOP.

0 |MEMBER
O | FAVORITE

#MemberFave




Put more oomph

iIn your portfolio.

OptBlue

®» Find a whole new way to
sell American Express.

AMERICAN
EXPRESS
®

Hckifyou

OptBlue

®» Find a whole new way to
sell American Express.

AMERICAN
EXPRESS
®

T w
G e >s“

Happy merchants. ObtBlue
Grumpy Competltors. T  ®Fi ole new way to sell American Express. .EESS

Keep your merchants. /5 z{[11-3

Lose your competition. | i .» nwway to sell American Express.

Put something new in your portfolio
that could put more in your pocket.

A whole new way for you to sell American Express® Card acceptance.

9 E ‘ = "
Your prooessor \ Payments are as

can now set the ﬂﬂﬂ speedy as other
price for Card Card brands.
@ - orisue [ $ E
I I I And merchants
u i l have one customer
statement for all your

acceptance.
“ "~ service contact.
merchants’ Cards. 0/$®
[E-] N §; O

_
optblue.americanexpress.com % OptBIué”

. a&
There is now a

single, Consolidated




2. lell a unified story.



CONCUR

C.
L]
Concur and SAP
L]
Concur + SAP Technical Decision Maker (TDM)-Focused Messaging Framework . . .
Updated November 24, 2015 e simple, sopnisticateq,
DIENCE Senior technology decision makers (CIO, etc.) from existing SAP customers who do not have Concur. Primarily SCP and Key Active on premise accounts which are referrals. General S e C re W a tO m a n a e S e n d i n
Business accounts do not have referral agreements but represent a marketing opportunity. u y g p g .
They have implemented SAP and are looking for ways to more efficiently extend the value of their SAP investment while preserving its integrity and security. Their stance toward

the cloud varies, but they have strong investment in an on-premise approach that SAP has delivered. Concur represents a way for them to safely embrace the cloud without
sacrificing the integrity of their infrastructure and ERP system.

SEGMENT
INSIGHT

WARMER

When you can see all of your travel and entertainment spend, you can control all
MWNEIRA How are you balancing competing pressures? . .
= Centralized approach to ERP has delivered the control, security, governance and performance you and your business need. of your T&E Spend_Wherever and whenever it ha ppens. Concur sim ply connects
= Most IT leaders are facing increasing pressure from LOB leaders for cloud solutions combined with strained IT resources and corporate push to move capital expenses to to your SAP System to connect yOU to your travel expense a nd invoice spending

operational expenditures.
= The result is a tension between:

1) The opportunity cloud-based solutions represent—offering efficiency and consumer-like user experiences their businesses need.

2) Their requirements to preserve the governance, security and data integration they’ve built within their ERP infrastructure. Au‘to m a‘tl O n a n d | n te g ra‘tl O n .

\ESETIYM You've made a big investment in customizing and implementing an SAP solution designed for how you do business.

Talk Track Making it all work together in 2016. urity and the Cloud:

And your commitment to your ERP system has served you well. You’ve created solutions based on the SAP platform to support core, critical functions across your entire business.
You have everyone in your company operating on a common platform with an integrated, shared data store. And you and your team have the control, security, governance and f d . f 6 O . | | . | d | .
system integrity you need. With the automated integration rollout set for 2016, you’ll get a seamless, e p rOte Ctl on 1or milion ciou clle ﬂtS .

flexible, secure way to move data between your SAP ERP system and the Concur platform.

So with this powerful infrastructure in place, most businesses in similar situations then face a question about how to build on that solution. And we see IT leaders and their teams

facing increasingly intense and competing pressures. The numbers will be automatically exchanged in real time, and that has real benefits: ) . . L )
= |T teams are increasingly facing requirements to do more with less—keeping the “lights on” by supporting the core systems that run the company, while reducing capital and ppening every day, it's no wonder 89% of CIOs agree that the digital world engenders new, vastly different and

operational expenses as well as managing employee resources. vels of risk.* Fortunately, Concur has a unique approach to security to match these increasing risks.

stomers trust SAP and Concur than any other cloud company in the world, but with data breaches and security

All while still servicing their internal, line of business partners to deliver solutions quickly that meet the ever-growing set of end-user demands—from great user experience, to
mobile tools, contextually aware systems and more.

Under these pressures, LOB leaders seek alternative solutions that increase the number of “shadow IT” apps that are generally unmanaged, lack clear governance and security
models and, at the end of the day, create more work with less control for IT.

IT is also increasingly being asked to evaluate the evolution to the cloud where capital expenditures shift to operational expenditures, expenses become more predictable and
resources can be deployed elsewhere to meet other company needs.

End-to-end automated file integration and updates.

« Eliminate manual processes.
Many apps are built on traditional “classic” clouds, which are
open to the public and potentially more vulnerable to attacks.

« Drive faster payments.

Two integration options

available now:

So while IT supports looking for targeted, cloud-based systems that will allow them to reach new areas of the business and extend the value of their SAP system—like travel,
invoice and expense management, for example, they’re also experiencing this tension between:

Direct web services.

1) The opportunity cloud-based solutions represent—offering efficiency and consumer-like user experiences their businesses need. « Getrid of systems, Flat file transfer through FTP —
2) Their requirements to preserve the governance, security and data integration they’ve built within their ERP infrastructure. | d dail ith SAE
- Simply map, convert and integrate systems between mport data daily with an or . . . . .
c Ply Z SAP 9 Y N tract file that match Many suppliers offer security audits on their data centers or collocation
REFRAME . custom extract tile that matches . . . .
oncuran providers, but NOT on the actual applications, delivery and data
S Embracing the cloud isn’t it ds. i . o . .
SUIED | Embracing the cloud 1snf as easy as |1 sounds ) ) ) ) ) VR el e s, itself—which is where sensitive data lives and hacks can occur.
The simplicity of the cloud doesn’t matter without the security and integration enterprise companies need.

WEEEELIA So why does this tension exist? The answer is actually pretty simple: Too many cloud solutions are built to only address targeted functions, processes or areas within a business. Automated message delivery and error handling. Flat file transfer through web

IEIIQIEES But not enough of them are designed on a platform that’s built for the kind of integration and security businesses like yours need.

- Increase transparency into your financial data. services — Import data hourly
with your own custom-developed

connector that obtains SAE or
customer extract files through
Concur web services.

RATIONAL DROWING/EMOTIONAL IMPACT + Quickly identify and resolve financial posting issues.

Concur on the other hand has designed a unique and secure
solution. Our infrastructure is built on a private vendor cloud that is
only accessible by our clients. We own and operate all of our servers

and control precisely how security and privacy are implemented.

NUGIGEIA You're not alone.
= Gartner CIO Survey says mobile and cloud are in the top five priorities for globa
= Same survey says 89% of CIOs agree that the new digital, cloud, mobile-based

- Eliminate the need for external support.

= How will you wrangle the demand and the risks?

\WESEELYA If this sounds familiar, you’re not alone. In fact, according to the 2015 Gartner CIO .
IEILQIEES top five priorities for the year (mobile 36% and cloud 32%). ‘ O M M O N O BJ E ‘ | | O N S ® % Secure connections that prOteCt your data.
.

And in the same survey, Gartner states “the overwhelming majority of this year’s C « Know that all communications are triggered from ERP

levels of risk, and that the discipline of risk management is not keeping up (69%).” Answerl ng the q UeSUOnS th t Oﬂen a r|Se Wlth SAP Customers using HTTPS/SSL.

So the tension exists for everyone, and the need for a solution is great. Because wit « Use a two—step posting process to ensure better error
= How are you going to keep up with the pace of change in your industry?

= How are you going to embrace the technologies and tools that your users are

We not only audit our data centers, but also our software
and delivery, and they’re all held to the highest certification
standards (SSAE 16, ISO 27001, ISO 20000 and PCI DSS).

handling and data reconciliation between systems.

As we continue to target the existing SAP customer base, the following talking points can be used to address common

SIWNEIA A balanced formula is the right formula.

= Balance proven functionality and simplicity with the security and integration yo &
\EEEEIA The right cloud solutions are out there if you know what to look for. To find them, |
Talk Track = Offer refined, time-tested functionality in their given category—i.e., they’re bes
" Deliver on the simplicity promise cloud solutions represent —they offer simple What's the product roadmap for the existing SAP on-premise solution? We do not use any cloud solutions for our enterprise applications. About Concur
= Are built on a platform that offers native, secure data integration with your SAP. o K , o _ . W derstand busi Kkeptical of the cloud. but with C don’th t
A specific timeline and product roadmap for SAP’s existing, on-premise expense solution he un irs an msﬂy us|ngsseS§ri skeptical 0 : he ¢ ‘lju ; utwith L.oncur, you don't have to Concur, a part of SAP, is the leading provider of spend management solutions and services in the world,
has not been finalized. The ;eam s Workllng ?” a dﬁf‘”'“‘/e plaSnAtFt‘at supports Fur existing choose between data security and the promise of the cloud. helping companies of all sizes transform the way they manage spend so they can focus on what matters
customers, creates a smooth migration plan from the current expense solution to ) ) ) ) , ’ ;
e e e i%wvest inpthe dovelopment of Concurpproducts Not all cloud solutions are designed to meet the standards and requirements of businesses most. Through Concur’s open platform, the entire travel and expense ecosystem of cust_om_e_rs, suppliers,
: like yours, but Concur is designed to do just that. After more than ten years of providing cloud and developers can access and extend Concur’s T&E cloud. Concur’s systems adapt to individual
We'll release specific information on the product roadmap as soon as it's available. T&E solutions, we've built a solution with superior data security, privacy and auditing designed employee preferences and scale to meet the needs of companies from small to large.
to meet and exceed the security and data protection standards even the most stringent Learn more at concur.com

businesses and organizations need.

1. We believe in a private cloud. Concur’s infrastructure is built on a private vendor cloud.

What does that mean? It means your data is secure in a cloud that is only used by Concur *2015 Gartner ClO Agenda Survey

and only accessible by our clients. It's the opposite of the “pUbHC cloud” many other ©2015 Concur, all rights reserved. Concur is a registered trademark of Concur Technologies. All other company and product names are the property of their o
We already have a travel tOOl, so how does Concur help us? expense and business systems use. respective manufacturers. Specifications and other details listed are accurate as of printing, but may change without notice. BR CP CON INTEL NA 2013/02 CONCUR
You do not need to implement both Concur Travel and Concur Expense to get the benefits
Concur has to offer. Concur Expense can integrate with your TMC and existing booking 2. We own the infrastructure. Concur owns and operates all of our servers, applications and
tool to capture your expense data and deliver the control and visibility you need to manage databases. What's the benefit for you? It means the foundation of our system is within our
your travel and entertainment (T&E) spending. control—so you can be sure our stringent security and privacy policies are implemented

correctly.

3. We don’t just talk about security. We're continually evaluating and enhancing our security
Q procedures to keep up with and ahead of the policies and standards that guide our
industry.

- Not only do we audit our data centers, but we also audit our software, apps and how
they’re delivered—holding everything to the highest industry standards (SSAE 16, ISO
27001, ISO 20000 and PCI DSS).

How does Concur Invoice work with Ariba?
Where Concur Travel and Expense focus on T&E expenses, Concur Invoice and Ariba—
another member of the SAP family—work together to help organizations manage 100% of

the rest of their spending. Many of our most successful clients are using Ariba to capture - Plus, on top of our own high security standards, we follow and meet data privacy
90+ percent of their PO and non-PO based invoice spending, and Concur Invoice to measures according to data privacy legislation across the world, including, but not
capture the remaining non-PO and pcard expenses. These complementary solutions can limited to, the US, Hong Kong, EU, Australia, Mexico and Canada.

work together to make sure all your spending is efficiently captured and managed, so you

o « We contractually commit to our implemented measures; this is already reflected in our
get the visibility and budget control you need.

standard contract language.

- We'll continuously validate our security measures throughout the entire term of a client’s
contract, providing auditor reports and certifications by independent parties to you upon
request and making our world-class security and privacy experts available to answer any
detailed questions or provide relevant documents about Concur’s security measures.

©2015 Concur, all rights reserved




s the cloud safe or your business?

s your business safe without it?

What’s keeping you from the cloud?

: - | _ ) o
You have competing priorities. VY,

i

Introducing a shorter,
smarter way to get there.

You (and your users) You need to preserve the
want the efficiency and security, data integration and
ease the cloud offers. governance of your ERP.
» ‘ SAP accounting

master data is
replicated in Concur.

32% 89% You don’t have

of ClOs surveyed agree that digital .
say the cloud is You’'ve g ot v.vorld means new, to com prom Ise.
one of their top different and higher
priorities. com p a ny- levels of risk. $ Concur posts

You're not the only IT leader worried about the cloud. In fact, a
2015 Gartner CIO Agenda Survey showed that one-third of CIOs
from around the world consistently name the cloud in their top five
priorities for the year.

There’s more And you
thought

We're all in the same hoat. And there has got to he a hetter way. hUS| n e S s

couldn't get

expense and invoice
$ transactions into SAP’s
AP and/or GL.

ISO 270001
1SO 20000

69%

believe that risk

SSAE 16

in 150+
isn’ PCI Compliant—
management isn't o5% countries. s Reg‘;stered’ the digital world brings with it new, different and higher levels of risk.
covering it. Level Il CSIP

Sixty-nine percent believe that risk management can't keep up.

risk ahead?

CONCUR

The shortest distance between
you and the cloud.

Concur is the cloud-
based travel expense leader.

any more fun.







ANINTEX

When your work flows, you can:

Use the convenience
of the cloud to get
more done.




When your work flows,

you can do more good.

focus on your mission.

get more done.

relax a little.

expand around the corner.
expand around the world.
work on the things that matter.

work inspired.

Nintex makes automating
workflow quick and easy, so you
can do more of what you do best.

NINTEX

Booth #605

Workflow .Autom.ation

ININTEC st

NINTEX

work inspired™

When your work flows, you can
move to the cloud on your terms.

Download the Essential Buyer's Guide to get started. >

NINTES

work inspired™

When your work flows,
you can manage the cloud.
Not the other way around.

Sign up for the CMS workflow webinar to find out how. >

11



NINTEX

The purpose of this Demystifying Workflow Partner Marketing work inspired™
in a Box is to give you the tools to entice prospects very early

in the sales cycle. This campaign will help you target people

and companies who are just learning about workflow and
who need introductory level communication and education.

From:
Subject: Two tools to introduce a simpler workflow process.

Date:

To:

Reply-To:

PARTNER NAME/LOG

From:
Subject: The who, what and why of effective workflow.
Date:

To:
Reply-To:

i PARTNER NAME/LOG{  From:
USG the emaI|S ShOWn here Sul';i:tc: How are companies like yours using workflow?
to connect to your prospects. —

.8 PARTNER NAME/LOG[ ...

— Subject: Free Webinar: Demystifying Workflow.
® Date:

The top § processes In 6 departments.

The problem with processes is that there’s often too much,
process. With Nintex workflow solutions, it’s drag, drop and
Your organizational procedures are put in place and practice
without being a drag on developers. And because your work
you have more time to focus on the work that matters most.

PARTNER NAME/LOGO HERE

Download the Infographic to see the who, what and why of
workflow solutions. Download the infographic to see what workflow can do in y
company.

* Find out which departments in your organization will
biggest demand for simplified workflow processes.

Thank you for watching the webinar, Demystifying Workflow

and learning how workflow solutions from Nintex can help y

The Demystifying » See what those departments are doing with Nintex.

3

: do more of what you do best. Now, take a look at the “who, h k ﬂ
e Making Work Flow The Who/What/ *" Gettheitop seven reasonsitoiputworkfiow ko work. what and why” with this free infographic. W en you r Wor =L OWSI you can
Inf hi Why of Workfl Where do organizations use workflow? Anywhere they want
nfographic y of Workflows Watch the Webinar: Demystifying Workflow more efficient. This free infographic shows you the top five d m re Of Wh t yo d bes
Infographic o , SN iaaa ok ) o in six departments that can be improved with simple, drag-a 0 mo a udo t‘
. . - * Get a clear definition in terms every business can und J Find out which departments in your organization will make tl workflow:atitomation:
oﬁe rs EaCh emall Conta INs a.n Offer tO o * Be crystal clear on the financial and organizational be : B RS adNorioN rorssses: e Hatihouton oianiiiolly el aml
= . ¢ Take the hassle out of event planning in Sales an
entice prospects to dive deeper. autontating workfiow. Vi o ey a1 S
+ Dive into the type of workflow systems that can delive See what those departments are doing with Nintex. % Helpiout thehelp deskin Customer:Service. Watch a free Demystifying Workflow webinar to learn how to
yet lasting, impact to your business, and learn how th * Make internal processes faster and less work for IT. transform your workplace with workflow.

What are the benefits?

* Simplify the on-boarding/hiring process in Human R¢
Get the top seven reasons to put workflow to work.

This free webinar is designed to take the mystery out of workflow and
show you how automation tools should work. In just under an hour,
you’ll see how quickly you can make the processes that drive your
business quicker, easier and more powerful. Watch and learn:

Get more done, in less time, with fewer has

« Speed up travel requests and decisions in Finance/

Get the Infographic and get more done, in less time, with few Administration.
hassles.

* Streamline the product approval process in Operatio
Delivery/Procurement.

What is workflow?

H ere ’S h ow yo ue ng age p ros pect S NinFex makes it easy to auto.mate your workflow, so you can| Get a clear definition in terms every business can understand.
= projects and processes moving across all your departments-

an d Sta I’t th e conve rsatlon . all the manual work. It connects to any system you use to m, Why should you care?
content, so you can tackle everything from specific tasks to Be crystal clear on the financial and organizational benefits of
company-wide processes. automating workflow.

Set up your offers. ; o .

Learn More: Watch the Webinar See a free Demystifying Wi How does it work?
webinar and transform how your company gets things done, Dive into the type of workflow systems that can deliver quick, yet

lasting, impact to your business, and learn how they work.

Watch now, and you’ll see that when your work flows, you can:
Send email A to your prospect list. « Get more done, in less time, with less hassle.

¢ Expand the impact of every team.

Send email B to those who HAVE watched the NlN I E * Make your team—and your business—more mobile.
webinar and email C to those who have NOT. work ins; ¢ Expand around the corner or around the world.

Make the calls.

NINTEXX

Send email D to all non-responders. work inspired™

Make follow-up calls to prospects who responded
to either offer in email D.

NlNTEX If you have questions or would like other Partner-Marketing-in-a-Box tools,
work inspired™ email partnermarketing@nintex.com.




3. Long sales cycles are content
monsters that have to be fed.



High-spending customers. They're the customers you want.

Would you like a little help
sending customers to your door?

CLaE N

SHop
SMALL

N\o * -/

Shop Small
Movement

= ¢
§£@®Q¢

Shop Small
Map

:

YOUR BUSINESS
NAME HERE

Including Your Location and
Top Reasons to Buy

Free Online
Advertising

Point-of-Purchase
Materials

American Express spends millions of
dollars on marketing designed to drive
more Card Members to small merchants.
Accept American Express Cards, and say
hello to a lot more opportunity.

*American Express Card Members report spending an average of $510 at small merchants In one month compared to $314 reported by non-Card Members.
Based on Card Members In the U.S.who reported using thelr Amerkcan Express card to make purchases In the stx months prior to the survey and reported thelr spand on small merchant purchases in the past month using any payment method, compared to non-Card Members In the U.S. who reported making similar purchases.

510

—
What would you

say to someone
who spends more?  Non-Card

: Member
In a 2013 survey, American Monthly
Express Card Members Spend

told us they spend more
on average than non-Card
Members’. And we can all
say yes to that.

American Express Card Member

MONTHLY SPEND

aemean] GLOBAL MERCHANT
EREss SERVICES




WHAT’S THE POINT
OF BUSINESS TRAVEL?

RAB ALL YOUR
BN A ) FIND
Wi EL

- WHERE YOU'RE

|
SLEEPING

No matter where your travelers book their trips, they should be taken care of. With a
master itinerary, they can be. Every room, meal and travel reservation—and every flight-
change alert—can be found on their smartphone. It’s one app with all the information
they need.

Your travelers can keep all their You can take the stress out of

reservations—regardless of where
they’re booked—in one place.

business travel so your team can
focus on business.

They’ll get notifications like flight
changes and alternate routes to
keep them moving.

Travelers who don’t have to think about
trip disruptions don’t let things get in the
way of their work.

It’s like a personal travel assistant to take
care everything—from airfare refunds to
frequent traveler rewards.

Happy travelers are productive travelers,

and isn’t that why you sent them in the
first place?

‘Any stress our travelers feel degrades

their ability to do their jobs. We want
them fresh; we want them thinking
creatively.”

ESS TRAVEL

AKE AWAY YOUR TRAVELERS’

T E
RECEIPTS, mo THEY'LL GIVE
YOU BETTER DATA, FASTER.

Traveler Benefits: Business Benefits:

PEOPLE ARE

WHY NOT LET THEM
WORK THERE?

If you put every travel and expense detail into a single smartphone app and make it
easy to manage from everywhere, your travelers are more likely to use it. And you'll get
more timely, more accurate information.

Every travel detail from updates to

upgrades can be handled on the go,

on the phone.

When your travelers are waiting in
the airport, they can be working in
the airport.

Managing expenses no longer
requires a laptop, a spreadsheet and
two hours of time.

They have access to every bit of data
they need to manage every expense

“You're not always going to be near
your laptop or your desk, but you're
still going to need information to
handle a situation. That's what so
important to me—I| can do my job
no matter what time it is.”

—Cognizant

CONCUR MOBILE.

SO IT ALL
GETS DONE.




Iz,

Expensert

from Concur

Capture Receipt

o—— o

Expenseit

from Concur

As of today, papg¢ (

receipts are a
thing of the past

Capture Receipt

Announcing Expenselt ® Pro f
simplest way to manage recei

Receipts are much easier to manage when yo The people V\/ho Slgﬂed 8is
when all your travelers have to do is snap a pi 4
No more scanning. No more manual data ent u p for Expense |t Pro |aSt
until all expense reports are in. The best part? Week are done W|th |aSt
It’s all possible with Expenselt Pro—a simp 7

week's expense reports.

toss out paper receipts and get their expe

TSI T2 Dan|

Chanad

And it really i

send receipts and start reports on the fly.
Take a picture of a receipt Hit “ex
with a smartphone.

How? By replacing paper receipts with speed, accuracy and automation.

VRATIT fucbal

ledel e
Chargs Dk 20 .00

2 Expenselt Pro from Concur: Now your travelers can

It hasn't been on the market for long, but Expenselt Pro is already making a major
difference for travelers, travel managers and administrators at companies like yours.

654 bowrwe of e
Now Mk, NT (F1X) B9 196

R (i

vk Clost
AT Mz AT

Expenselt Pro even categories each expense d
employees can get their expense reports don

See how it works:

See how it works, and schedu
a time to talk to your Concur |

Take a picture of a receipt Hit “export.”
with a smartphone.

Expenselt Pro reads your
receipt and automatically
posts an expense
entry in Concur.

coming in on time.

So say goodbye to stacks of receipts and tedious
expense processes, and sign up for Expenselt Pro.

Check out this five-minute video to see how it works.

When expense reports are this simple, they get done earlier and more accurately.
You'll also see expenses as they accrue, and you'll have accurate data on every
transaction. Plus, you can avoid corporate card late fees because expense reports will be

CONCUR

When life is easier
for your travelers, it's

easier for you.

Travelers book trips on
Concur Travel, then use the
American Express Corporate
Card on the road.

Concur Expenselt e ‘
lets them capture
and submit receipts

on the go.

/

—
i 1 ! Users of mobile travel
and expense management

applications save over

A - 4.5 hours
o per month
American Express charges are

prepopulated in Concur, so expense
reports get done on time. -

Automation
decreases the
cost of every
expense report ($7.91vs. $17.87)
transaction by

in productivity time.!

You get accurate
monthly accruals.

End-to-end solutions
reduce expense
processing costs by

60%

IMPROVE

and
compliance by

44°%
0.
’ And with all your spend data in one

place, you improve productivity,
visibility and control.

Helping you
stay on top of your
T&E budget.
g “‘
i

Both is Better:

American Express and Concur

Better insights, better for travelers, better for you.

AMERICAN ‘ Y
EXPRESS
: CONCUR

Contact your American Express
or Concur representative.

&

what they’re spending, and how to manage your travel budget.

With TripLink, you know where your people are,

Blind Spend Trend Analysis

Airfare | Spend | % of Total

Blind Spend $334,000 20.00% Drive savings into
your T&E budget.

Concur Travel/TMC| $801,600 48.00%

TripLink Direct $501,000 30.00% TripLink captures

TripLink Emailed $33,400 2.00% itineraries across every

Summary $1,670,000 | 100.00% channel, so you can see

the spending trends and

Blind Spend buying behavior that

B Concur Travel/TMC I f . -

BN TripLink Direct allow for more effective

BN TripLink Emailed travel management.

(e} Q2 Q3 Q4

| S 1

About Concur

Concur, a part of SAP, is the leading provider of spend manag
companies of all sizes transform the way they manage spend
open platform, the entire travel and expense ecosystem of cu
extend Concur’s T&E cloud. Concur’s systems adapt to indivi
companies from small to large.

Learn more at concur.com

22015 Concur Technologies, Inc. All rights reserved
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ecific rules can be configured for trips captured via TripLink. * Available in the US, UH

Pay what you planned — When travelers book on a TripLink supplier's website, they'll see and

save with your negotiated rates.

Support your duty of care obligation — Kn

regardless of how or where they booked.
§ CONCUR

Negotiate better deals — Because you can

leverage all your spend to get the best dea

Apply and enforce travel policy before the

Reservations from across every booking
channel now come into one system—yours.

booked, and keep travelers in policy beford

Improve traveler satisfaction and producti

one place, and with Triplt Pro,? each of you

So it's easier to manage every trip.

TripLink™ captures every reservation—no matter where your travelers
go or how they book their trips—and brings them all into Concur.

Booking Channel: Booking Channel: Booking Channel:

Supplier Websites TMCs Corporate Booking Tool

Reservations for participating
® employees are emailed or are

CONCUR automatically accessible in Concur.
Reservations are checked to see
if they fall within policy.' If not, the Qy A
traveler's manager is notified.
Traveler Travel Manager T™MC
Organize all  Auto-populate  Get visibility Locate your Access itineraries
travel plans expense into all travelers. to support travelers.

in one place. reports. reservations.
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We need to ramp up production, can you keep up?

One of our manufacturer's customers has a larger-than-normal demand. SAP Ariba instantly readies the supply.

The Manufacturer needs to up production
10% to fit customer demand and reaches out to a
key supplier for vital raw materials.

Running a business means running live.
But what does that mean?

Creating an Active, Adaptive Supply Chain in a Digital World

SAP Ariba facilitates collaboration on pipeline and
sales forecasts, so changes aren’t such big surprises.
This helps everyone know what's planned and where
they stand.

The Supplier meets the request instantly,
because they were ready to react. They then
confirm the order, which inspires confidence
in a key customer.
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SAP Ariba /

SAP

Oooh, that’s not on our list.

When a purchase is out of the norm, SAP Ariba makes sure it still falls within policy.

The Marketing Manager needs a flat-screen for
the tradeshow booth—not a typical purchase for the
company—and needs it right away. She uses SAP Ariba to
quickly shop for the best deal.

SAP Ariba pulls options together from

leading internet marketplaces, following the
manufacturer's procurement policies. This makes
purchasing as easy as a few quick clicks and frees
procurement from one-off requests.

The Supplier connects to customers
(and sales!) it otherwise wouldn't have had.

SHIP
OVERNIGHT



How are workflow solutions being used?

39% |

To automate
processes

23%

17%

Finance/
Administration

17%

Human
Resources

16%

Operations,

21%

To create
forms

21%

To provide
solutions for
customers

Delivery &
Procurement 1 7% |
To integrate
data from
V) disparate
1 2 /0 systems
Sales &
Marketing ‘
11%
Customer
Service &
Support
| Ranked 1-7
A0 in order of importance. . A

Faster, more Increased staff Regulatory
efficient processing satisfaction compliance

Less manual Reduction in cost Paper reduction

handling Improved records

and document

management NINTE (

work inspired™

How can you make your work flow?
The top 5 processes in 6 departments.

N 1. Travel Request
FINANCE/ A =~ 2 Purchase Request

ADMINISTRATION - 3. Contract Management

4. Expense Claims
5. Invoice Processing

1. EventPlanning

saesano (RS > e
MARKETING : a . Customer Sales

4. Incoming Customer Query, Feedback or Complaint
5. Collateral Approval

. Help Desk
CUSTOMER A . Customer Complaints
SERVICE AND | : . Product Documentation and Help References
SUPPORT & \ . Customer Satisfaction Surveys
V5. Customer Feedback to Product Management

Nintex.com NINTE)(

work inspired™
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4. There are a lot of ways to differentiate.



AMERICAN EXPRESS
GLOBAL BUSINESS TRAVEL

People everywhere
are celebrating.

They may not know you were inducted into the Business Travel Hall of
Fame, but your customers know you deserve it. From our view of the
worlds of commerce and travel, we see it: the insight, the expertise
and the tirelessness it takes to keep the world connected.

Nice work.

Curt, Herb, Bill,
Harold and John.

You've done more for travel
than Orville and Wilbur.

Congratulations Mr. Carlson, Mr. Kelleher, Mr. Marriott, Mr. Seligman
and Mr. Fentener van Vlissingen, for being named to the Business

Travel Hall of Fame.

From our vantage point at the corner of commerce and travel, we see

the insight and expertise with which you've kept the world connected.

Nice work.

%&“ﬁs GLOBAL BUSINESS TRAVEL
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You’ve always been able to take us at our word. And while that holds
true, nothing holds more true than RelyX Ultimate, RelyX Unicem and
RelyX Luting Plus cements. They offer the most predictable, reliable

bonds and the simplest applications. That’s not boasting. That’s fact.

Stay true.

3M ESPE

Call 1-800-634-2249 or visit SMESPE.com

You’ve always been able to take us at our
word. And while that holds true, nothing
holds more true than RelyX Ultimate, RelyX
Unicem and RelyX Luting Plus cements.
They offer the most predictable, reliable

bonds and the simplest applications. That’s

not boasting. That’s fact.

JL0R:1=8, 01\ =51 OUR BOND IS FAR STRONGER R /AW Re[8/2R[{e]21b2

Stay true.

3M ESPE
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ThRings,have changed,

includmg NOW'mMmuch you can make.

Learn More

0O

American Express no longer sets the rate.
That's up to you or your processor.

With OptBlue, you can work with your processor to set a rate that helps you get the Merchants you want.
This kind of flexibility can help you close the deal with Merchants and offer even better service.

\ _—

works for you and
your Merchants.

OptBlue

- .~ [he moreyou sell,
W themore y uldearn.

Download logos, fact sheets, brochures and more.

For You

®

OptBlue Brochure The Agent Playbook Shop Small Offer:
Agent Guide

For Your Merchants

D $s B

OptBlue Sell-Sheet Understanding Fees Shop Small Offer
Merchant Info Sheet

Help your OptBlue Merchants drive traffic
by offering these free tools from American Express.

- ©

Reach more customers Help your Merchants drive traffic with Help drive sales by displaying

with Free Online Ads' on a listing on the Shop Small® Map® plus signage that shows potential
high-traffic websites targeted marketing to Card Members wh customers you want their

shop at businesses like theirs.

Learn More

business
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To TRANSFORM THE TREATMENT of some of
= the world’s most expensive epidemic diseases.
WHAT WE ASPIRE TO
: |
-S;s; (jMﬁa
WHAT WE DO AVE & IMFRU
A
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La-de-frickin-da.

While it sure is handy if you're looking for childcare
reimbursement forms or trying to set up a printer, we realize our
new intranet site is pretty much just a new intranet site.

sjmcentral.sjm.com
(big deal)

HeN S] M
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Business is booming. And your copier just exploded.
Quick, easy money for emergencies.

Opportunity knocked. Your door down.
Quick, easy money for emergencies.

The offer you can’t refuse is actually an offer you can’t refuse.
Quick, easy money for opportunities.

We don’'t need your mother’s maiden name as much as you need a loan.
Fast funds. Fewer hassles.



~ WE HAVE '
~ ABSOLUTELY
"NO CLUE

WHY

IT TAKES OTHER BANKS

{II'HREE WEEKS

' TO APPROVE
A BUSINESS LOAN.

THE
ANSWER IS

YES.
UNLESS

YOU ARE ASKING

ABOUT FEES

OR SOMETHING.




. WE'D
LIKE TO HAVE

A WORD

! WITH YOU
ABOUT

FEES.

YOU CAN'T

SEND
CHANGE

THROUGH THE

TUBE

THINGY.

BE PATIENT.
THE

PERSON
IN FRONT

OF YOU

IS GETTING A
BUSINESS

LOAN.
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5. Done Is a part of great.



CONCUR
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During the campaign, direct traffic increased by 19% and SEO traffic increased by 33%.
Daily traffic to the homepage increased during the ad run by 11%.

Bounce rate on the homepage went from 60% before the ad run to 55% during the ad run.
Clicks to the Expense product page nearly doubled.
Clicks to the Why Concur page increased by 43%.
Clicks to the Mobile page increased by 28%.



Thank you.
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